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Model liaison statement
The Digital Media Project (DMP) is a non-for-profit organisation registered in Geneva in December 2003 with the mission to  “promote continuing successful development, deployment and use of Digital Media that respect the rights of creators and rights holders to exploit their works, the wish of end users to fully enjoy the benefits of Digital Media and the interests of various value-chain players to provide products and services, according to the principles laid down in the Digital Media Manifesto”. 
DMP operates according to a work plan whose current version foresees the development and approval of Technical Specifications for Interoperable DRM Platform and Interoperable End-user Devices in October 2005 and the development and approval of Recommended Practices for End-to-End Conformance in July 2005. Additionally DMP will publish a set of Recommended Practices on several policy issues, such as Mapping of Traditional Rights and Usages of Media, Phasing out of Analogue Legacies, Deployment of Broadband Access and Development of and Access to Standards.
DMP has assessed the urgent need for Technical Specifications of devices that possess a subset of features of fully-fledged Interoperable End-user Devices, the ability to deal with governed content in an interoperable way being the most important. DMP has called such devices “Portable Audio and Video Devices” (PAV) and decided that it will develop the relevant Technical Specifications on a fast track, namely by April 2005. A Call for Proposals for technologies supporting PAV will be issued at the 3rd DMP meeting in Osaka (13-15 July 2004).
DMP holds in high regard the work that is done by your organisation in the area of … and sees benefits in furthering the mutual understanding of the work done. It proposes to initiate a liaison relationship in a form and on topics to be discussed and mutually agreed.
